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About the passion of creating unique objects

FERENCZ OLIVIER




Ferencz Olivier in
his gallery next to
the ,,Matador*

ART CREATES
CHENGE

Art has an effect on our perception, it creates atmosphere and opens up new
perspectives. Art gives new impetus to our fantasy and can tell us stories. I have been
enthusiastic about this incredible effect for many years. Even as a young boy I stood
still in front of old building facades, fascinated by the fragile remains of advertising
campaigns from long ago. At that time I was not yet aware of what it is that makes
these fresco-like fragments so fascinating. Today, however, I know what I was so
enthusiastic about: the fact that they had not lost anything of their impact on the
viewer throughout all those years. On the contrary - the imprints left by time had

made them become even more exciting and unique in a very particular way.

HOW I'T ALL
BEGAN

Years later, on the occasion of a study trip to Italy, I had the opportunity to
experience the very special pleasure of looking at original, historical frescoes
from the Italian Renaissance period. The impression I immediately felt then, was
the same one I had felt many years before: pure fascination. A window opened up
before my eyes, allowing me a view of an epoch long past ... an unforgettable
experience! It was that intensive experience that provided the final impetus for
me to paint experimentally as an artist, to develop techniques, to look for new
approaches and to play with materials and ideas. The final result of my enthu-
siasm for experimenting and my striving for perfection resulted in the fact that
today the various works created in my studio display possess a distinctive quality:

They are all unique!
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Artistical
interpretation

of the logo
,,Ferencz Olivier®

on a treasure chest




Impressions
from the studio

Detailed work using

gold leaf and linseed oil
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Reference artworks:

some LogoArt paintings,
in exposed positions

at the respective
company headquarters

A trademark logo
communicates values
and represents

the company
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Jagermeister,
200 cm x 150 cm,

collection, Wolfenbiittel

Red Bull,

200 cm x 150 cm,
Red Bull headquarters
collection, Austria
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Artistic
interpretation
of trademarks

using globes

#

inkK-orange.

think conne

The WorldArt artworks consistently continue the trademark art involving the globe
as an element of design. The message is unmistakeable. Companies selecting this
type of presentation are operating Europe-wide or globally and wish to express
this fact through art. Thus, artefacts are created that clearly underline the pride

and the success of a company and convey this to the viewer through a unique

work of art.

200 ¢cm x 200 c¢m,
Mixed media on canvas
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Close-up pictures

Dr. Oetker,

200 cm x 150 cm,
Inauguration of

the new building for
the Oetker-Welt,
Bielefeld, Germany
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UNIQUE
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with Reinhold Messner
on the occasion of his
60th birthday

for the Messner
Mountain Museum,
Bolzano, Italy
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Departure of Oliver Kahn,
September 2nd 2008,
Allianz Arena, Munich, Germany

Coca-Cola
Germany,

on the occasion
of the 2006
World Cup
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FIFA centenary,

Zurich headquarters,

Switzerland

various

football clubs
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TimeArt example: The original newspaper
Original newspaper issued published on the
in the centre, date of birth is attached
personal photos elevatedly to a support

as well as incorporated frame

slogans from the

same newspaper
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190 cm x 160 c¢m,

Mixed media / collage on canvas

Example of the

premium version:

Here, paintings of the most
important figurative marks,
such as the favourite club,
car make, coat of arms of
the city of birth as well

as hobbies are integrated
and the title page of the
original newspaper is
incorporated for the person

celebrating his/her jubilee
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Ferencz Olivier
speaking with
customers in his
own gallery



PUBLISHER'S DETAILS
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Ferencz Olivier

Visual Artist

Hollenbecker Stral3e 25

48143 Miinster, Germany
Phone: 0049.251.48091216

Fax 0049.251.48091215
Web  www.ferencz-olivier.com

Mail  info@ferencz-olivier.com

Photography
Rasmus Schiibel

Web  www.schuebelpictures.de

Text and Design
Saga Werbeagentur GmbH

Web  www.saga-werbeagentur.de

Print
Thiekotter Druck
GmbH & Co. KG

Web  www.thiekoetter.de
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